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PRIDE IN POLICY: 
ADVANCING THE HEALTH OF THE LGBTQ+ 
COMMUNITY
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Agenda

○ Who we are

○ How marketing started

○ LGBTQ Tobacco Advertisements

○ Current tobacco* use in LGBTQ+ communities 

○ Recommendations

*When we use the word tobacco, we are referring strictly to the use of commercial tobacco products, not traditional tobacco used by some American Indian tribes.



Who we are
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EDUCATING 

TRAINING 

ADVOCATING 

the LGBT community 
about our increased 
cancer risks and the 

importance of 
screening and early 

detection

health care 

providers to offer more 

culturally-competent, 

safe and welcoming 

care

for LGBT survivors in 
mainstream cancer 
organizations, the 

media and research.



Out Proud Free

● Education
○ Collecting stories

● Advocacy
○ Coalitions
○ Building local 

partnerships
● Check us out at 

cancer-network.org/opf



How marketing started



“It seems to me that homosexuals have made enormous 
progress in changing their image in this country...A few 

years back they were considered damaging, bad and 
immoral, but today they have become acceptable 

members of society...We should research this material 
and perhaps learn from it.” -1985 Philip Morris memo 



How it started

● Risky to market to a taboo community
● “This is a dream market” and “attention-starved and very loyal”
● Brand loyalty and disposable income



Community View of Tobacco Industry

● Severe distrust of the tobacco industry
● Funding anti-LGBT politicians
● In 1990, ACT-UP called for a boycott
● “Corporate-sponsored gay bashing will not be 

tolerated”



Changing the Narrative
● Donating money to HIV/AIDs 

research and art programs
● $1.3 Million donated between 

1985 and 1991
● Partnering with LGBT 

publications



“Philip Morris is setting an example that should be followed by every corporation 
and business in our country.” Tim McFeeley, Human Rights Campaign Fund 

Director, 1991



LGBT magazine editors quotes

“I’m just celebrating being 
part of the mix. We’re not 

being excluded any longer.”

- Tuthill, Genre, 1992

“...barriers are beginning to fall. It 
says ‘we respect you as consumers 
and we want your business.’ I would 

gladly accept tobacco 
advertisements.”

- Jerry Williams, Gay Chicago, 1992

“...in a beggar’s position, rather than a chooser’s position.”

-Jeff Yarbough, The Advocate, 1992



LGBTQ+ Tobacco 
Advertisements



Genre Magazine

October/November 
1992



Genre Magazine

February/March 1993

“Get the edge. Over any 
menthol you’re smoking 
now…”



1993



1993



1995 Out Magazine

1995 Rolling 
Stone



Project SCUM 1995-1997

● S.C.U.M. = Sub Cultural Urban Marketing
● Introduction of Camel products to the gay community
● “Rebellious Generation X-ers” and “street people” 
● This campaign focused on sponsoring gay events and Pride festivals



2000 San 
Francisco 

Pride 
booth and 

lounge 
event



2001 ad in 
GLAAD 
awards 

programs



2001 GLAAD 
awards programs



2003

Out Magazine and 
The Advocate



2005



2011

Lavender 
Magazine



Facebook
2014



2016



Direct mail 
coupons
December 
2016

“The ultimate stud...and maybe a great one-nighter”



Email
May 2021



June 2021



Email
June 2021



Changing Tides

● “They identified a group who is...more 
likely to smoke. And I don’t see anything 
unethical about it.”

● “Philip Morris paved the way for Subaru 
and all other companies to follow.”

● “Shouldn’t we in some way feel sort of, 
um, good about being a target market 
though? That means we are a market and 
are viable, and our dollar counts.”



LGBTQ+ Tobacco Use



● 2.5x more likely to use tobacco products.

● Most smokers begin using tobacco before age 18.

● More likely to smoke menthol cigarettes.

● 5x more likely to never call a quitline.

Tobacco Use & LGB Communities

Sources
1. https://www.fda.gov/tobacco-products/health-information/tobacco-use-lgbt-community-public-health-issue
2. https://www.lung.org/quit-smoking/smoking-facts/tobacco-use-among-children
3. https://www.cdc.gov/tobacco/campaign/tips/resources/data/cigarette-smoking-in-united-states.html
4. Florida Behavioral Risk Factor Surveillance System, 2017 & 2018 combined

https://www.fda.gov/tobacco-products/health-information/tobacco-use-lgbt-community-public-health-issue
https://www.lung.org/quit-smoking/smoking-facts/tobacco-use-among-children
https://www.cdc.gov/tobacco/campaign/tips/resources/data/cigarette-smoking-in-united-states.html


● 35.5% current smoking rate.

● Uninsured transgender people were 4x more 

likely to be a current smoker. 

● Transgender people have 3.5 times higher odds 

of past 30-day cigar use. 

Tobacco Use & Transgender Communities

Sources
1. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5478444/
2. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7291890/

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5478444/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7291890/


● Over 1/4 of LGB youth are using electronic vapor products.

● Youth vaping has been labeled an epidemic by CDC.

● Black transgender youth are 6x more likely to vape. 

● There is evidence that youth vaping leads to cigarette 

smoking or “dual-use”.

Vaping & LGBTQ+ Communities

Sources
1. Creamer, M. R. (2020). Tobacco Product Use Among High School Students—Youth Risk Behavior Survey, United States, 2019. MMWR Supplements, 69. https://doi.org/10.15585/mmwr.su6901a7

2. https://www.cdc.gov/tobacco/basic_information/e-cigarettes/surgeon-general-advisory/index.html
3. http://publichealthnewswire.org/?p=transgender-youth-e-cigarettes
4. https://www.cdc.gov/tobacco/campaign/tips/diseases/dual-tobacco-use.html

https://doi.org/10.15585/mmwr.su6901a7
https://www.cdc.gov/tobacco/basic_information/e-cigarettes/surgeon-general-advisory/index.html
http://publichealthnewswire.org/?p=transgender-youth-e-cigarettes


LGB people who experienced high levels of sexual 
orientation discrimination had a much greater 
probability of past-year cigarette smoking, any 
tobacco/nicotine use, and tobacco use disorder 
compared to LGB people who experienced lower 
levels or no sexual orientation discrimination. 

-- Sexual Orientation Discrimination and Tobacco Use Disparities in the United 
States. Nicotine & Tobacco Research (2017). 

“
“
Stigma



● We do not rate it as an important health issue. 

● Epidemiologically it is our #1 health issue.

● We have less access to LGBTQ+ competent 

healthcare.

Adding to the Problem



What’s changed?
● Social media (Facebook, Instagram, Twitter, Snapchat, Tiktok)
● Video streaming commercials (Hulu)
● We’re here, we’re queer, and we’re staying!



Recommendations



Recommendations

● Include LGBTQ+ people on your tobacco coalitions
● Have LGBTQ+ specific quitline, cessation, and prevention materials
● Remember that tobacco isn’t at the forefront of our minds
● Reduce stigma and discrimination to improve health equity
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Thank you. For more information contact us at 
info@cancer-network.org.
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• Menthol and Flavor bans

– LGBTQ+ community disproportionately use menthol 

cigarettes

– Many cities and a handful of states have implemented 

sales prohibitions

– FDA has announced that it plans to ban menthol in 

cigarettes 

• Regulatory process could take A LONG time (at least a 2-5+ 

years before removed from shelves nationwide)

• Doesn’t address all flavors in all products

– Urgent! Continued advocacy for local prohibitions
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Pride Sponsorship policies

• Cigarette/E-cigarette companies targeting 

LGBTQ+ community at pride

• Adopting a comprehensive rejection of 

commercial tobacco sponsorship can 

protect the LGBTQ+ community



CONTACT US
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651.290.7506

publichealthlawcenter@mitchellhamline.edu

www.publichealthlawcenter.org

@phealthlawctr

facebook.com/publichealthlawcenter6/21/202
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